
 
 
SEO Content Writing Basics 
 
Overview:  
 
When writing content for company websites it is important to consider writing content that is both 
helpful and readable for visitors of the website as well as useful for search engines to 
understand. 
 
The content needs to be readable and not spammy (not readable because it’s full of keywords 
or spun content) in nature but also include the focus keywords and phrases you want to piece of 
content to rank for within various search engines. 
 
Content must be unique and not copied from other resources online and be easy to read. This 
means including images, lists, videos, headings and anything to break up the content and make 
it easier to absorb for the visitor. 
 
People have an extremely short attention span if they are faced with very large blocks 
(paragraphs) of text on a website they are more likely to leave the website right away and this 
has a negative impact on SEO and getting visitors to stay on the website. 
 
To get definitions of the terms used within these instructions please go to the end of the 
document for more information. 
 
Targeting Keyword(s):  
 
The content should be created based on focus keyword(s) or phrases that are gathered by 
doing keyword research normally done by people within the marketing team using SEO tools.  
 
The Keyword Density: The keyword density is the number of times that main keyword has 
been used within the article. A good practice is to keep this number between 0.8 to 2.0 
(Avg.1.4).  



 
Ex. For 1000 words article, the keyword density should be minimum 8 times and Maximum 20 
times.  
 
Including the exact match keyword too many times within the same piece of content is 
considered as keyword stuffing and will possibly cause the content to not rank within search 
engines. 
 
Title:  A good title tag should be roughly 45 to 70 characters (512 pixel wide). Some important 
requirements for Title tag include:  
 

● Title Tag should have maximum of 70 characters and minimum of 45 characters 
● The Title Tag should contain the main keyword  

○ Ideally the main keyword will be close to the beginning of the title tag 
● If you are targeting more than 1 keyword, You should make a creative title tag that can 

contain 2 keywords within the same title if possible. 
○ However you need to try and make sure the title tag is not spammy and still 

readable  
● If branding is important for your website you are working on, you may want to include the 

website name or domain name at the end of title tag using separator or dash. Please 
see the title example for more clarification below.  

 
Example:  
 
Focus Keyword:  mens sunglasses 
 
Review Page:  
 
Best Mens Sunglasses Reviews Online | Your Website Name Or Domain  
  
Product Page:  
 
Buy Mens Sunglasses Online, Best Price Guaranteed | Your Website Name 
 
URL Slug:  
The URL of the page is an important SEO factor. The best practice is to include the keyword 
within your URL. Make sure to have a readable URL and make it as short as possible. Make 
sure also not to multiples of the same keyword within the title in different variations.  
 
Example:  
 



The URL slugs are highlighted in yellow below. 
 
If product URL:  
yourdomain.com/products/mens-sunglasses 
 
If review under review category: 
yourdomain.com/reviews/mens-sunglasses 
 
If review under home or blog section:  
yourdomain.com/mens-sunglasses-reviews 

yourdomain.com/blog/mens-sunglasses-reviews 
 
Meta Description:  
 
A good meta description can convince the user to click on your website and enter your website. 
Therefore it is important to have a clear and interesting description for the article to increase the 
click-through-rate to the website. 
 
Here are few tips to create a good meta description:  
 

● The Meta Description must contain the targeting keyword(s).  
● The length of meta description should not be more than 155 characters.  
● The length of meta description should be at least 110 characters.  

Content:  
Heading Structure:  
 

● The best practice is to follow up with proper heading size on the page. 
● Each page should only have one H1 tag  
● The H1 should contain the targeted keyword.  
● Here is an example of heading structure on the page:  

 
 
<h1></h1> 

<h2></h2> 
<h3></h3> 

<h2></h2> 
<h2></h2> 

<h3></h3> 



<h3></h3> 
<h4></h4> 

 
Readability:  
It is really important to write easy to read content for both users and robots (scripts by search 
engines that crawl content on the web and include them in search engine results pages if they 
understand the content). You can test your content score on online tools such as:  
https://readable.io/text/  
 
Internal & External Link Building:  
 
It is a good practice to link to other pages/posts in your website using the proper anchor text. 
This will increase the number of internal linking your website has which is good for SEO.  
 
It is also helpful to keep visitors on your website longer by going to other pieces of content on 
the company website.  
 
It is also recommended to link to some external resources from your content when needed. This 
could be more information on other resources or showing your reference.  
 
 
Image:  
 
Unless you are not representing something to the users that may require multi steps images, 
you may need to have minimum of 1 image within your article.  
 
Image Alt text: The main focus keyword and other targeting keywords can be used within your 
image alt text, title and caption.  
 
Resources For Image Optimization:  
 
https://tinypng.com/  
https://h5.fotor.com/app.html#/editor/basic  
 
Definition of Terms: 
 
SEO - Search engine optimization (SEO) is the practice of increasing the quantity and quality of 
traffic to your website through organic search engine results. 
 
Target Keywords - Keywords are the words and phrases that people type into search engines 
in order to find what they're looking for. By extension, they also describe what a piece of content 

https://readable.io/text/
https://tinypng.com/
https://h5.fotor.com/app.html#/editor/basic


(or an entire website!) is all about, and they're the words at the heart of on-page optimization. 
They still play an important role in a site's ability to rank, so by identifying the right words and 
phrases to target you can have an outsized impact on achieving your SEO goals. More Info 
  
Title Tag (Meta tag) - A title tag is an HTML element that specifies the title of a web page. Title 
tags are displayed on search engine results pages (SERPs) as the clickable headline for a 
given result, and are important for usability, SEO, and social sharing. The title tag of a web page 
is meant to be an accurate and concise description of a page's content. More Info 
 
Description Tag (Meta tag) - Meta descriptions are HTML attributes that provide concise 
summaries of webpages. They are between one sentence to a short paragraph and appear 
underneath the blue clickable links in a search engine results page (SERP). However, 
depending on a user's query, Google might pull meta description text from other areas on your 
page (in an attempt to better answer the searcher's query). More Info 
 
URL Slug - URL slugs are the exact address of a specific website. It is the location 
where webpages are accessed when typing their URL in the address bar.  
 
Anchor Text - the text that appears highlighted in a hypertext link and that can be clicked to 
open the target web page. More Info 
 
Alt text (alternative text) - is a word or phrase that can be inserted as an attribute in an HTML 
(Hypertext Markup Language) document to tell Web site viewers the nature or contents of an 
image. The alt text appears in a blank box that would normally contain the image if it wasn’t 
able to load. Additionally one mouseover of an image you may see the alt text tooltip. 
 
On-page SEO - is the practice of optimizing elements on a website (as opposed to links 
elsewhere on the Internet and other external signals collectively known as "off-site SEO") in 
order to improve search engine ranking and visibility. This can involve optimizing both the 
content and HTML source code of pages on a site. More Info 
 
Off-page (site) SEO - refers to actions taken outside of your own website to impact your 
rankings within search engine results pages (SERPs).  More Info 
 
Conclusion 
 
To learn more about search engine optimization check out this link.  
 
SEO is an extremely complex process that is constantly changing and evolving as search 
engines update their algorithms and it is important to note that what possibly works today may 
not work in the near future. 

https://moz.com/learn/seo/on-site-seo
https://moz.com/learn/seo/keyword-research
https://moz.com/learn/seo/title-tag
https://moz.com/learn/seo/meta-description
https://moz.com/learn/seo/anchor-text
https://moz.com/learn/seo/on-site
https://moz.com/learn/seo/off-site-seo
https://moz.com/learn/seo

